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First conducted in 1990, Longwoods Travel USA is the
largest ongoing survey of American travelers.

Quarterly survey asking respondents about leisure and
business trips they took during the past 3 months

In 2018, over 325,000 trips in database

There are 1,101 overnight and day trips to Scottsdale In

the 2018 database
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U.S. Travel Market & Trends
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Size and Structure of Scottsdale's Domestic Travel Market

Total Size of Scottsdale 2018 Domestic Travel Market

Total Person-Trips
9.1 Million

[ +2.5% VS. last year ]

W Day
49% | 4.4 Million

B Overnight
51% | 4.6 Million




Size and Structure of Scottsdale's Domestic Travel Market

Base: 2018 Overnight Person-Trips

Overnight Trips to Scottsdale Day Trips to Scottsdale
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Scottdale Domestic Overnight Expenditures

Domestic Overnight Expenditures - by Sector

Total Spending
$ 1.344 Billion

[ +6.4% vs. last year ]

Lodging
41% | $557 Million

Transportation at Destination
8% | $105 Million

Restaurant Food & Beverage
27% | $367 Million

Retail Purchase
12% | $165 Million

Recreation/Entertainment
1% | $149 Million
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Scottdale Domestic Overnight Expenditures

Average Per Person Expenditures on Domestic Overnight
Trips - by Sector

$150
$120
$100
$79
$50
. . -$23
$0 . . . .
Lodging Restaurant Retail Recreation/ Transportation
food & Purchase Sightseeing/ at Destination

beverage Entertainment

11



Scottdale Domestic Day Expenditures

Domestic Day Expenditures - by Sector

Total Spending
$ 0.314 Billion

[ +5.4% VsS. last year ]

Lodging

| $-
Transportation at Destination
10% | $32 Million

Restaurant Food & Beverage
41% | $130 Million

Retail Purchase
29% | $91 Million

Recreation/Entertainment
20% | $62 Million
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Scottdale Domestic Day Expenditures

Average Per Person Expenditures on Domestic Day

Trips - by Sector
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Scottsdale's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Scottsdale W U.S. Norm
-e 2 50%

[ ]
_ . . I, 507
II n 9 Visiting friends/ relatives Visiting friends/ relatives | 1
I 10
Touring —
- 1% —
e Touring ﬂ Special event gy :o;:
o . 1N >
P 8% 4% City trip —
Special event Conference/ o
Convention Resort pu <,
5% 3
‘ 0
E-:ﬂ City trip o QOutdoors - 6%
® ® . B >
?'*\ 3% a Casino - 6%
Resort 7% Golf Trip 2"
Other business trip
0, %
3% Theme park & 3%
Outdoors

Ski/Snowboarding loof%

- e

. & » &

. . 0%
Casino Cruise S
29, 5% 0% 10% 20% 30% 40% 50% 60%
¢ Business-Leisure
Golf Trip
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Scottsdale's Overnight Trip Characteristics

State Origin Of Trip
California Arizona lllinois
20% 18% 7%
Texas Colorado Florida
6% 6% 3%
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Scottsdale's Overnight Trip Characteristics

DMA Origin Of Trip

Los Angeles, CA 12%

Phoenix, AZ 1%

2
*

Chicago, IL

Tucson (Nogales), AZ

0% 2.5% 5% 7.5% 10% 12.5% 15% 17



Scottsdale's Overnight Trip Characteristics

Jan - Mar

29%

Apr - Jun
25%

Oct - Dec
25%

Season of Trip
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Scottsdale: Pre-Trip

Base: 2018 Overnight Person-Trips

Length of Trip Planning Average Scottsdale: 89 days U.S. Norm: 88 days
Scottsdale U.5. Norm
B More than 1 year in advance 2%, B More than 1 year in advance 4%,
B 6-12 months 17% B 6-12 months 14%
B 3-5 months 21% H 3-5 months 17%
B 2 months 199 B 2 months 16%
B 1 month or less 30% B 1 month or less 339%
B Did not plan anything in advance 12% B Did not plan anything in advance 14%
Lengwoods
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Scottsdale's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Total Nights Away on Trip

B Scottsdale W U.S. Norm

12%

—_

22%

17%

26% Number of Nights Spent in Scottsdale - Trended

33% .
27% : B 2017 M 2018

@
IS

Average in 2018

15% 33% 3.9

29%

30%

1% Nights

22% 21% 20%
I - Average last year
7-13 q, 1 qr,ro 0,
I %y 3.9
.. N - i 1 s
+
1 night 2 nights 3-4 nights 5-6 nights 7+ nights
0% 5% 10% 15% 20% 25% 30% 35%
Scottsdale U.S. Norm
Average Nights Average Nights
Lengwoods
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Scottsdale's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults W Children B Scottsdale M U.S. Norm

0% 5% 10% 15% 20% 25% 30%

Scottsdale
Just myself / traveled alone

Total

2.6

Composition of Immediate Travel Party
o] 1 2 3 4 5 6

B Scottsdale WM U.S. Norm
Average number of people

67%

Spouse/partner | ¢/

: I, s
U.S. Norm Child(ren) - | 35

. I
Friend(s) | e

Total Other relative(s) =11£?%
2 . 8 Parent(s) . 0%
I 4%

Business associate(s) g 30

(&}
(S

3 4 6
- 0% 10% 20% 30% 40% 50% 60% 70% 80%

Average number of people
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Scottsdale's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Transportation

U.S. Norm

- 2 C

Online Taxi Service _ 18% 13%
. = 0

Taxi Cab ’ - 5% 8%

Train =8 . 3% 2%

Bus =l 39, 5%
Camper, RV 'Q' 20 2%

1%

Bicycle

Ship/Boat = I 1% 2%

Motorcycle 0% 1%
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Scottsdale's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Accommodations
Scottsdale U.S. Norm
ﬁ Resort hotel 29% 24%
@ ;'e?gt.liieosf friends or 299 24%
Eﬁﬂ Other hotel 21% 22%
m Motel 10% 16%
ﬂ:[ * Bed & breakfast 8% 4%
Rented home / condo
ﬁ / apartment % 5%
Iglglg!
Time share 6% 3%
Lengwoods
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Activities and Experiences (Top 10)

Shopping Fine/upscale dining Bar/nightclub

Landmark/historic site Swimming

-@
40%

U.S. Norm
30%

National/state park

|

17%

U.S. Norm
10%

%

25%

U.S. Norm
12%

Museum

-_—
111
16%

U.S. Norm
10%

Y

22%

U.S. Norm
15%

Casino

13%

U.S. Norm
12%

N

18%

U.S. Norm
12%

Hiking/backpacking

4

13%

U.S. Norm
7%

&
17%

U.S. Norm
14%

Golf

ol

11%

U.S. Norm
4%



Demographic Profile of Overnight Scottsdale Visitors
Base: 2018 Overnight Person-Trips

Gender Age
B 1824 M2534 W3544 W 4554 B5564 W65+
Scottsdale
Female
U.S. Norm
50%
Average Scottsdale: 48.0. U.S. Norm: 46.1
U.S. Norm U.S. Norm

Marital Status
B Scottsdale M U.S. Norm

51%

1? Married / with partner

Single / never married

62%

62%

23%

24%

=

" Divorced / widowed /
separated

| '1 I

15%

14%

Lengwoods
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Demographic Profile of Overnight Scottsdale Visitors

Base: 2018 Overnight Person-Trips

Household Income

40% 37% 16% 17% 20% 10%
\-’
—
N——
—
—
20% @ —— —
— N —, —_—
_— - e e
_— e _— N
0% $50 - $75 - $100 -
<3$49.9K $74.9K $99.9K $1499K  S150K+
US.Norm | 38% 2% || 16% || 1% || 7%

Average Scottsdale: $82,000 U.S. Norm: $74,000

Lengwoods
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Demographic Profile of Overnight Scottsdale Visitors

Base: 2018 Overnight Person-Trips

Education

B Scottsdale W U.S. Norm

I -
Postraduate I >+

College Graduate

Some college

. I 0
High school or less _ 13%

§ 1%
} 1%

0% 10% 20% 30% 40% 50% 60%

Other

Lengwoods
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Impressions of Scottsdale as a Travel Destination

“A place I'd really enjoy visiting”

L@‘ngwoods .
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Future Visitation

839% Plan to visit Scottsdale again

NNNNNNNNNNNNN
40 YEARS TOGETHER
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Overall Satisfaction with Scottsdale Trip

Base: Overnight Person-Trips to Scottsdale
Very satisfied 68
Somewhat satisfied
Satisfied Neutral
Somewnhat dissatisfied
Very dissatisfied H 1
0 10 20 30 40 50 60 70 80

Percent

NNNNNNNNNNNNN
31 40 YEARS TOGETHER




Satisfaction: Accommodation/Lodging

Base: Overnight Person-Trips to Scottsdale

Very satisfied
38%

Somewhat satisfied

Satisfied Neutral

Somewhat dissatisfied | <

Very dissatisfied H 1

0 10 20 30 40 50 60 70 80
Percent

NNNNNNNNNNNNN
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Perceived Safety

Base: Overnight Person-Trips to Scottsdale

Extremely safe
Very safe
Safe

Pretty safe

Somewhat safe

0 10 20 30 40 50 60
Percent _
*No responses for ‘not safe’ L@ ngw&gg g

33 40 YEARS TOGETHER




Likelihood to Recommend Scottsdale

Base: Overnight Person-Trips to Scottsdale

Definitely

More than likely

Recommend

Probably not

Definitely not

0 10 20 30 40 50 60 70
Percent
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Primary Destination on Trip

Scottsdale

NNNNNNNNNNNNN
40 YEARS TOGETHER
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Arizona Destinations Visited on Scottsdale Trip

36

Base: Overnight Person-Trips to Scottsdale

Sedona 14
Grand Canyon
Tucson
Prescott
Flagstaff
Tombstone

Monument Valley

15

Percent
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Ticket Purchasing

Purchased tickets or made
reservations for and activity, event
or concert before arriving in
Scottsdale

NNNNNNNNNNNNN
40 YEARS TOGETHER
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Attractions Visited/Experienced

38

Base: Overnight Person-Trips to Scottsdale

Downtown Scottsdale
Downtown Art Galleries
Spring Training
Museum of the West
Taliesin West

Sonoran Preserve
WestWorld

Waste Management Phoenix Open

0 10 20 30 40 50 60 70
Percent
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Old Town Scottsdale

Wa

ced 3

duri

Ng tri

-ound Old Town Scottsdale

0
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40 YEARS TOGETHER
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Ease of Navigating Old Town Scottsdale While Walking

Base: Overnight Person-Trips to Scottsdale

Very easy
Somewhat easy
Easy
Neutral
Noteasy |«
0 10 20 30 40 50 60 70
Percent _
*Caution low sample; no responses for ‘not at all easy’ L@ ngw&gg g
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Information Center/Kiosks

Went to a Visit Scottsao

ale visitor

information center or

<iosk during trip

NNNNNNNNNNNNN
40 YEARS TOGETHER
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Questions?

Anna Blount

Director of Research Services
Longwoods International
ablount@longwoods-intl.com

m arblount



